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This Guidance has been written by Keep Wales Tidy to accompany the events, materials and 
campaign messaging created as part of the Caru Cymru Fly-tipping campaign beginning in 
November 2022. 
 
The document has been written for the sole use of Caru Cymru partners including local 
authorities, Town and Community Councils, Registered Social Landlords and Universities 
with a vested interested in tackling the issue of fly-tipping. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
The Caru Cymru approach 
 
Caru Cymru (a Welsh phrase meaning ‘Love Wales) is an inclusive movement led by Keep 
Wales Tidy and 22 local authority partners to eradicate litter and waste.   
 
The aim of Caru Cymru is to inspire the people of Wales to take action and care for our 
environment.  It is not just about cleaning up; it is also about stopping litter from happening 
in the first place.   
 
The vision is for Caru Cymru to be interwoven into life in Wales, so it becomes second 
nature for everyone to do the right thing, from taking litter home and cleaning up after your 
dog, to recycling ‘on-the-go’, reusing and repairing.   
 
By everybody working together to create a clean and safe environment, we can build 
stronger, healthier communities and make a positive difference to our planet.  
 
Caru Cymru has received funding through the Welsh Government Rural Communities - Rural 
Development Programme 2014-2020, which is funded by the European Agricultural Fund for 
Rural Development and the Welsh Government. 
 
Keep Wales Tidy is a charity working across Wales to protect the environment for now and 
for the future. keepwalestidy.cymru/caru-cymru 
  
 
Our latest national campaign is to tackle the issue of fly-tipping across Wales. 
 
Working alongside all local authorities in Wales, Welsh Government and Fly Tipping Action 
Wales to promote the campaign. We will be using research that we have captured 
independently on waste behaviours in Wales, to target not only social housing tenants 
(particularly those in areas which have communal bin stores such as flats and high-density 
housing), but also student tenants around university areas where Fly Tipping may be a 
concern.  
 
With our campaign messaging, we hope to reach those harder to reach communities and 
educate on correct waste behaviours and urge them to do the right thing. This guidance has 
been written to accompany the various assets of the campaign. 

 
 
 
 
 
 
 
 
 

http://www.keepwalestidy.cymru/caru-cymru


 
 
 
Our research 
 
Throughout 2022, we have been hard at work on a research paper regarding the issue and 
tackling the barriers, as well as working alongside an independent research agency using in-
depth research techniques.   
 
We ran ethnographic waste management diary exercises in April and May 2022, with 
student tenants in Cardiff, Aberystwyth and Bangor Universities.   
 
We also worked with social housing tenants from North and South Wales on the same 
exercises and conducted in depth interview sessions with all tenants, to gather insights into 
their waste management behaviours. 
 
Using our fly-tipping campaign messaging, materials and events, we hope to raise 
awareness of the issues and educating tenants on correct waste behaviours in those harder 
to reach communities. Here are some insights from the research work. 
 
 
Student tenants 
 
Students in Wales have a good understanding of general waste management, with most 
keeping up with basic recycling and taking measures not to actively litter or fly-tip. Those 
living in rural and coastal towns are more proactive in good waste management than those 
living in urban areas. 
 
Work is needed to educate students on what aspects of their behaviour is fly-tipping. 
Understanding of the different types of fly-tipping is low.  
 
Most of the time cleaning and waste removal is dealt with off the cuff and as they go. Waste 
is organised as students are cooking and cleaning, and is removed once they’ve finished up. 
Some have tried dividing cleaning up by rota but find it hard to maintain for any length of 
time. 
 
They want to do the right thing and not make more work for refuse collectors by getting it 
wrong. 
 
More education is needed on the different types of fly-tipping and what the right 
behaviours are to carry out, as well as what the landlord is able to do for them in terms of 
getting rid of large items. 
 
Social housing tenants 
 
Social housing tenants in Wales have a good understanding of general waste management, 
with most keeping up with basic recycling and taking measures not to actively litter or fly 



tip. However, not everyone has easy access to a refuse centre and even if it is close by, 
without a car it’s difficult to get there. Big families have the same bin supply as single 
households creating an imbalance of waste management opportunity.  
 
Everyone adapts to their local provision. Most use public bins for overflow of rubbish 
because they know the council must collect them. They also know that ‘rag and bone men’ 
will take items from the street so will often leave metal items outside the front door. 
However, they wouldn’t do this if they knew it wasn’t going to be taken within 24 hours as 
they are aware that this is fly-tipping. 
 
There is different understanding of waste management across the households. Those with 
younger children have more of an understanding of the importance, because it is being 
taught in schools with leaflets and homework being brought home. 

Other insights 

Our research carried out found that work is needed to educate social housing tenants on 
what aspects of their behaviour is classed as fly-tipping. For example, a tenant may think 
that leaving waste next to a full bin may be correct practice.   
 
Most tenants are not purposefully and proactively fly-tipping, littering and keeping poor 
waste management habits. This is recognized in our messaging, and we hope to encourage 
engagement and good waste behaviours at our events.  
 
Not everyone has easy access to a refuse centre and even if it is close by, it is difficult to 
reach without a car. Finance is also an issue and often will end up with tenants employing 
rogue traders’ as it’s cheaper.  
 
Tenants are strong believers in secondhand items and most of their houses have furniture 
from friends or from marketplace.   
 

Campaign Objectives 
 

• To educate tenants in Wales on different aspects of fly-tipping and correct waste 
behaviours.    
 

• To inform about the ease, convenience and affordability of waste disposal and 
encourage best practice, deterring from quick fix solutions.   
 

• To engage and work with local authorities, landlords and private lettings agencies 
in approaching barriers to correct waste disposal.   

 
 
 
 
 
 



 
 

 
Messaging assets and applications 
 
 
Student tenants 
 

Topline slogan Calls to action Sub messaging 
Not A Good Look Search large waste 

collection. 
 
Search local recycling 
centre. 
 
Search local repair café. 
 
Search local furniture 
donation.  

Easier than you think. 
Cheaper than a fine. 

 
 
Social Housing tenants 
 

Topline slogan Calls to action Sub messaging 
Not Up My Street Search large waste 

collection. 
 
Search local recycling 
centre. 
 
Search local repair café. 
 
Search local furniture 
donation.  

Easier than you think. 
Cheaper than a fine. 

 
 
 



 
Ready to go, bilingual posters  
 
You’ll find a selection of posters 
to download and print with bleed 
included.  
 
These are available in A4 and A3 
and are encouraged to be 
displayed in community centres, 
halls, office spaces and any 
locations in the community where 
tenant would frequent. 
 
There are also variations on the 
call to action with these posters 
to suit different locations 
including – Large Waste 
Collection, Repair Cafes and 
Recycling Centres. 
 
If you have a specific image of 
your area that you think would 
work well or want to add your 
own logo to the bottom banner, 
head over to our campaign toolkit 
where you’ll find an easy tool to 
upload your image. 
 
 

   

Static bilingual social media 
graphics 
 
These are perfect for using with 
any Facebook post or Tweet to 
promote our campaign 
messaging. 
 
Remember to tag Tag 
@Keep_Wales_Tidy (Twitter) 
@keepwalestidy (Facebook and 
Instagram) also use the campaign 
hashtags #CaruCymru 
#NotUpMyStreet #NotAGoodLook 
 
These are available in 
Facebook/Instagram post formats 

 



as well as reel and story sizes for 
each platforms. 
 
If you have a specific image of 
your area that you think would 
work well or want to add your 
own logo to the bottom banner, 
head over to our campaign toolkit 
where you’ll find an easy tool to 
upload your image. 
 
Bilingual social media post 
templates 
 
These are all easy, ready to go 
social media messaging for your 
social channels to help promote 
our campaign. 
 
 
 

 

1) #NotAGoodLook (Targeting 
University students) 
 
 
 

These messages are aimed at a student audience and 
revolve around the concept of the #NotAGoodLook, 
fashion messaging that promotes fly-tipping waste as 
out of style and a bad look.  

These will accompany the campaign images of 
students in high fashion style photography, set 
against the backdrop of community fly-tipping. 

We will look to include a strong call to action in every 
message from searching for ‘Large Waste Collection’ 
to ‘Local Repair Cafes’. 

2) #NotUpMyStreet (Targeting 
tenants of social housing) 
 
 
 

These messages are aimed at a social housing 
audience and revolve around the concept of the 
#NotUpMyStreet, tying in with the campaign images 
of localisation and pride tenants have in keeping 
their community waste free. 



We have included a range of generic messaging for 
you to use with our existing campaign images.  

As mentioned, if you have a specific image of your 
area that you think would work well, head over to 
our campaign toolkit where you’ll find an easy tool to 
upload your image and personalise the graphic. 
 
To accompany this concept we have also included 
some examples of how you can localise the 
messaging to go with any local champions you may 
wish to highlight and celebrate. 
 

Example of localisation 

Good morning to Sarah from Tenby ���� 
 
Sarah knows there’s still some life left in her old sofa 
yet and donates it to a local charity ����������������� 
 
Search furniture donation to discover ways to dispose 
of your unwanted items. 
 
��� 
 
#CaruCymru  #NotUpMyStreet 
 

 

 



Animated bilingual social media 
videos 
 
These are perfect for using with 
any post, tweet or Instagram reel 
to promote the education 
element of the campaign. 
 
Welsh and English versions are 
included in MP4 format for use 
with Facebook, Instagram and 
Twitter.  
 
Remember to tag Tag 
@Keep_Wales_Tidy (Twitter) 
@keepwalestidy (Facebook and 
Instagram) also use the campaign 
hashtags #CaruCymru 
#NotUpMyStreet #NotAGoodLook 
 

 

 

 

Student tenant information 
packs 

Digital PDF information packs will be shared with you 
on the Caru Cymru hub in due course.  

These packs are suitable for sharing online with 
students across Wales, and will include information 
on fly-tipping stats, general myth busting, tips and 
tricks to dispose of waste correctly on a daily basis 
and useful liks for accessing local services.  

Digital packs will also include a section for 
University’s to include bespoke information per 
region on localised information such as local repair 
cafes, recycling centres and bin collection days.  

Versions will also be provided with print ready bleed 
for organisations if they wish to do a print run per 
area or community.  However providing digital 
versions through online channels would be 
encouraged. 

 



 

 

Social housing tenant 
information packs 

Digital PDF information packs will be shared with you 
on the Caru Cymru hub in due course.  

These packs are suitable for sharing online with 
social hosuing tenants across Wales, and will include 
fly-tipping stats, general myth busting, tips and tricks 
to dispose of waste correctly on a daily basis and 
useful liks for accessing local services.  

Digital packs will also include a section for landlords  
to include bespoke information per region on 
localised information such as local repair cafes, 
recycling centres and bin collection days.  

Versions will also be provided with print ready bleed 
for organisations if they wish to do a print run per 
area or community. However providing digital 
versions through online channels would be 
encouraged.  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Here are some examples of events you could run in your counties tying in with 
our campaign themes and messaging  

 
 

1. Community swap day 
 
Hold community swap event. Tenants in communities could 
bring down any unwanted household items and pick up 
unwanted items from others. What is left could be donated to 
a charity shop/repair shop.  
 
 

2. Community skip day Hold a skip day in a local community. Use skip for waste and 
also include a donation point for items that are suitable for 
reuse.  Focus on this but also provide information about waste 
and recycling on the day. Opportunity to survey and 
understand what issues local people may have with waste. 

3. Awareness day 
 

a) Run an engagement and awareness day to provide 
information on local waste and recycling services to 
tenants, use materials taken to the local tip to create 
something decorative / useable such as remains of tin 
of paint on old furniture etc.  
 

b) Run an engagement and awareness day, include 
recycling pop-up containers to accept everything from 
clothing to recyclable items from local tenants. Provide 
campaign material and information on waste habits on 
the day.  
 

c) Run an intergenerational repair café, work with 
established local repair cafes and younger members of 
the community to inform and support older members 
of the community with IT and digital items. 

4. Door knocking visit Run a community door knocking event. This would be a 
back-to-basics day where a collective of Keep Wales Tidy 
staff, RSL staff and local authority staff visit a community to 
chat with tenants, refreshing them on information about 
waste management. Use the day to survey and promote 
campaign materials with tenants. 
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